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DKU Co-Innovate Platform_Challenge Information

Partner Information

Organization Daily Tea
Name:

Organization Corporate
Type:

Website / Official /
Account Link:

Contact Person: Lily Li

Project Information

Project Category: | Social Practice and Service Project

Expected Start February 2026 Expected End Date | July 2026
Date

Partner Info:

Daily Tea is a new-generation team dedicated to researching tea flavors and
exploring how terroir shapes the taste of tea. Rooted in tradition while reflecting on
the present, it promotes Chinese traditional culture to the world from a fresh
perspective, carries forward century-old tea-making craftsmanship, and practices
innovation while preserving the essence, aiming to make Chinese aesthetics more
influential and inclusive in modern society.

Founded in 2018, Daily Tea has continued to organize tea-centered programs to
promote Chinese tea culture in Suzhou, Shanghai, Kunshan, Berlin, France, the United
States, Poland, and other locations. It has hosted international tea-culture exchanges
and “Tea Talk” (a 100+ participant international tea gathering), enabling participants
to experience the joy of brewing Chinese tea, a rich universe of flavors, and related
cultural knowledge - connecting people across cultures through a cup of tea. In
recent years, it has collaborated with art museums, libraries, lifestyle venues, and
cultural/creative art spaces to curate tea-culture programs.

Project Overview:

Leveraging Daily Tea'’s cultural content and community-operation experience, this
project aims to co-build a student-led tea culture club at DKU. The club will support
students in designing and hosting activities for learning, sharing, and hands-on
experience around tea culture, and will promote the understanding, dissemination,
and youth-oriented expression of Chinese traditional culture on campus.

The project also seeks to create cross-cultural interaction opportunities so that more
international students and partners can gain a deeper understanding of Chinese tea
culture and experience its unique charm through participatory, hands-on activities. In
doing so, the project will further develop students’ organizational skills, cultural
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creativity, and intercultural communication competence, forming a sustainable
campus cultural community.

Partner Support & Resources:

1. Tea culture content support: Provide a foundational bilingual knowledge
framework, training resources, and/or introductory course materials on tea
culture.

2. Event planning assistance: Co-design and refine the first batch of activities (e.g.,
tea gatherings, experiential workshops, cultural sharing sessions), offering
professional suggestions.

3. Materials & resources (if feasible): Provide some tea samples, basic tea sets, or
relevant partner resources for early-stage club activities.

4.  Community & operations guidance: Share best practices in youth community
operations, including content planning, brand/visual identity, and event
operations.

5. External resource connections: As the project develops, help connect bilingual
tea-culture practitioners, speakers, or cultural/creative collaborators to enrich
programming and formats.

Additional Notes:




