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DKU Co-Innovate Platform_Challenge Information

Partner Information

Partner Name: Buy42

Partner Type: NPO

Website: https:.//www.buy4?2.org/
Title: Head of the

Contact Person: Jiayin Public Welfare E-mail: Tel
Development 17740846026
Department, Buy42

Project Brief Information

Project/Challange | Creative Media
Type:

Expected Project End | September, 2026
Expected Project February, | Date (or Long-term
Start Date 2026 Collaboration
Preferred)

Partner Brief Introduction:

Buy4?2 is a leading charity shop in China. Its core mission is to promote inclusive
development through a circular economy model. The organization resells idle items
donated by the public, with proceeds used to support community public welfare and to
provide employment opportunities for people with disabilities. It perfectly integrates
three key values: environmental protection, disability support, and community public
welfare. The organization hopes to deepen and innovate its successful community
practices.

Project Information:

To further explore the practice of "Business for Good" and expand the expressive
dimensions of public welfare innovation, Buy42 hopes to collaborate with Duke Kunshan
University to jointly create a co-creation platform that integrates narrative expression,
sustainable design, and inclusive experiences. The project aims to transform the public
welfare resources, circular materials, and humanistic stories accumulated by Buy42 into
innovative carriers with emotional connection and communication power through cross-
disciplinary collaboration. We hope to reinterpret the value concepts of sustainability
and inclusion through means such as cultural and creative product development,
interactive experience planning, and spatial media co-creation, using youthful, digital,
and artistic language, providing inspiring practical examples for social innovation and
public welfare communication.

e Inclusive Co-creation of Peripheral Products: Combining Buy42's public
welfare stories and circular materials, utilizing technologies such as 3D printing
and digital design, to co-create with students narrative-driven peripheral
products and in-store interactive installations. Emphasis is placed on
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incorporating universal design principles to ensure the outcomes possess
aesthetic value, functional friendliness, and social inclusivity, making creativity
truly serve diverse populations.

e Joint Planning of Sustainable Experiences: Centered around themes of "ltem
Rebirth" and "Community Integration,” students are encouraged to plan public
welfare experiences that integrate online and offline elements. Examples include:
designing AR story interactions based on 3D printed outcomes, developing
sustainability-themed workshops, planning public welfare pop-up exhibitions,
etc. The goal is to enhance the appeal of Buy42's brand communication and
public engagement through youthful and creative language.

Support and Resources:

*  Buy42 will provide comprehensive support for the project, including opening its
physical stores and community spaces as co-creation labs and exhibition venues,
sharing its online communities, volunteer networks, and new media matrix to
connect users and promote communication, authorizing the use of real donation
records, personal stories, and operational cases as a core material library, and
providing professional guidance and industry insights covering dimensions such as
public welfare ethics, sustainable practices, and social enterprise operations
throughout the entire project cycle.

Supplementary Information:




