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DKU Co-Innovate Platform_Challenge Information

Partner Information

Organization Name: Daily Tea
Organization Type: Corporate
Website / Official /

Account Link(s):

Contact Person: Lily Li

Project Information

Project Category: Creative Project

Expected Start Date: February 2026 | Expected End Date: July 2026

Brief Partner Info:

Daily Tea uses physical space as a carrier and creativity and cultural power as its driving
force. It explores new perspectives for narrating urban culture, aiming to empower city
culture and promote the sustainable development of art and cultural creativity. Centered
on building a “co-benefit” value-based business model, Daily Tea continuously reflects
on and practices a new positioning for humane commerce grounded in goodwill,
beauty, and sustainability.

To date, Daily Tea has incubated 50 brands, brought together over 100
founders/curators and handmade brands, hosted five editions of Zhihe Market, and
launched multiple themed exhibitions and pop-up events. It seeks to move ever closer
to a sustainable, self-sustaining urban lifestyle and to build an imaginative and warm
local ecosystem of humane commerce - where goodwill in business can grow, culture
can regenerate naturally, and urban humanistic values can thrive through sustainable
commerce.

Project Overview:

This project aims to design and execute a Chinese-aesthetics-themed market by
combining students’ creative practice with local cultural scenes in Kunshan, building a
platform that integrates cultural expression, community participation, and capability
development. The market will revolve around themes such as “New Chinese Lifestyle”
and “Everyday Expressions of Eastern Aesthetics.” Students may collaborate with the
existing DKU tea club to design tea-culture experience sessions and may also
independently design booths and experience sessions. Through the full project cycle—
planning, operations, and on-site execution—students will strengthen skills in cultural-
creative practice, project management, and cross-team collaboration.
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Partner Support & Resources:

1. Venue and Facility Support: Provide an event space suitable for the market,
including booth areas, display zones, and a tea-culture experience area, along with
basic tables/chairs, power supply, and shading/tent structures (subject to project
progress).

2. Branding and Publicity Resources: Promote the market through Daily Tea channels
(social media, community networks, and offline event resources) to increase visibility
and attract broader community and student participation.

3. Professional Guidance and Content Resources: Provide expert guidance in Chinese
aesthetics, cultural creativity, and tea culture; share industry experience and design
concepts to help students refine market planning and product presentation.

4. Community and Partner Network: Support connecting local artists, handmade
brands, and cultural communities to create more linkage opportunities for student
booths and experience sessions.

Additional Notes (e.g., photos):




