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• Shenglida    

Garments  

Zhejiang Co.,Ltd

• Tongxiang Jinlong 

Knitting Sort Out  

Co.,Ltd

• Beijing Richman 

International 

Trade Co.,Ltd  
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• May not know where to find them at first.

• There are difficulties filtering suitable suppliers.

• But they are able to solve the problem eventually.
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东大门 (Dong Da Men) (Hangzhou) 

鹭江(Lu Jiang) Dongyue New Street

(Guangzhou) 

四季青面料市场(Sijiqing Fabric 

Market) (Hangzhou)

沥滘(Li Jiao) (Guangzhou)

广州国际轻纺城(Guangzhou 

International Textile Market
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Two of the three KOLs have some trouble communicating 

with the factory.

• Production schedule

• Plate making. 

One of them communicated with the factory well. 

• Might change some details if it is more convenient for mass production. 
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pattern color/elements

production

Layout by the patternmaker

topic style/Fabric Material

decide some details
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Big KOL's have 

everything they 

need
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Contact Producers 
in the fabric 

market

Target at individual 
designers instead of 

Big Brands

• More interested in Knitwear

• More help is needed in the production chain for 

them

• Show some productis made by Knitup in their 

stores
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KNITUP


